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Federal Trade Commission § 303.3

the structural base of the floor cover-
ing in such a way as to form a part of
such structural base, but shall not in-
clude the pile, face, or outer surface of
the floor covering or any part thereof.

(n) The term elastic material means a
fabric composed of yarn consisting of
an elastomer or a covered elastomer.

(o) The term coated fabric means any
fabric which is coated, filled, impreg-
nated, or laminated with a continuous-
film-forming polymeric composition in
such a manner that the weight added
to the base fabric is at least 35 percent
of the weight of the fabric before coat-
ing, filling, impregnation, or lamina-
tion.

(p) The term upholstered product
means articles of furniture containing
stuffing and shall include mattresses
and box springs.

(q) The term ornamentation means
any fibers or yarns imparting a visibly
discernible pattern or design to a yarn
or fabric.

(r) The term fiber trademark means a
word or words used by a person to iden-
tify a particular fiber produced or sold
by him and to distinguish it from fibers
of the same generic class produced or
sold by others. Such term shall not in-
clude any trade mark, product mark,
house mark, trade name or other name
which does not identify a particular
fiber.

(s) The term wool means the fiber
from the fleece of the sheep or lamb or
hair of the Angora or Cashmere goat
(and may include the so-called spe-
cialty fibers from the hair of the
camel, alpaca, llama, and vicuna)
which has never been reclaimed from
any woven or felted wool product.

(t) The term recycled wool means (1)
the resulting fiber when wool has been
woven or felted into a wool product
which, without ever having been uti-
lized in any way by the ultimate
consumer, subsequently has been made
into a fibrous state, or (2) the resulting
fiber when wool or reprocessed wool
has been spun, woven, knitted, or
felted into a wool product which, after
having been used in any way by the ul-
timate consumer, subsequently has
been made into a fibrous state.

(u) The terms mail order catalog and
mail order promotional material mean
any printed materials used in the di-

rect sale or direct offering for sale of
textile products that are distributed or
shown to ultimate consumers and so-
licit the ultimate consumers to pur-
chase such textile products by mail,
telephone or some other method with-
out examining the actual product pur-
chased.

[24 FR 4480, June 2, 1959, as amended at 45 FR
44263, July 1, 1980; 50 FR 15106, Apr. 17, 1985]

§ 303.2 General requirements.
(a) Each textile fiber product, except

those exempted or excluded under sec-
tion 12 of the Act, shall be labeled or
invoiced in conformity with the re-
quirements of the Act and regulations.

(b) Any advertising of textile fiber
products subject to the Act shall be in
conformity with the requirements of
the Act and regulations.

(c) The requirements of the Act and
regulations shall not be applicable to
products required to be labeled under
the Wool Products Labeling Act of 1939
(Pub. L. 76–850, 15 U.S.C. 68, 54 Stat.
1128).

(d) Any person marketing or han-
dling textile fiber products who shall
cause or direct a processor or finisher
to label, invoice, or otherwise identify
any textile fiber product with required
information shall be responsible under
the Act and regulations for any failure
of compliance with the Act and regula-
tions by reason of any statement or
omission in such label, invoice, or
other means of identification utilized
in accordance with his direction: Pro-
vided, That nothing herein shall relieve
the processor or finisher of any duty or
liability to which he may be subject
under the Act and regulations.

§ 303.3 Fibers present in amounts of
less than 5 percent.

(a) Except as permitted in paragraph
(b) of this section and sections 4(b)(1)
and 4(b)(2) of the Act, as amended, no
fiber present in the amount of less than
5 per centum of the total fiber weight
shall be designated by its generic name
or fiber trademark in disclosing the
constituent fibers in required informa-
tion, but shall be designated as ‘‘other
fiber.’’ Where more than one of such fi-
bers are present in a product they shall
be designated in the aggregate as
‘‘other fibers.’’

VerDate 03-MAY-97 09:30 May 12, 1997 Jkt 174045 PO 00000 Frm 00267 Fmt 8010 Sfmt 8010 E:\CFR\174045.057 174045


		Superintendent of Documents
	2010-10-28T16:40:30-0400
	US GPO, Washington, DC 20401
	Superintendent of Documents
	GPO attests that this document has not been altered since it was disseminated by GPO




